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December 2019                          Webblen, LLC

A social platform that incentivizes 
community and event participation.



Investment Summary.
Webblen is a blockchain-based community-building application that incentivizes community 
participation and involvement. Users earn money and rewards for hosting and attending events in their 
area. We are raising $500,000 to be used for working capital and marketing as we prepare to launch an 
Initial Coin Offering (ICO). In return for investing, investors will receive company shares of Webblen in 
addition to Webblen’s cryptocurrency.

What is an Initial Coin Offering?

An ICO is commonly structured similarly to an Initial Public Offering (IPO). During an IPO, companies 
raise money from investors in exchange for shares of the company. After the conclusion of an IPO, that 
company will be listed on the stock exchange. 

On the other hand, an ICO is focused on the listing of a cryptocurrency as opposed to the company 
itself. During an ICO, companies raise money in exchange for their cryptocurrency. After the conclusion 
of an ICO, the coin is listed on various crypto exchanges to be accessed by the public.

Webblen: A Utility Token.

token is a cryptocurrency that allows for its holder to gain access and privileges that they wouldn’t have 
otherwise on a platform. On our platform, users are required to have Webblen in order to participate 

involvement with your community. To learn more about the economy of Webblen, check out our white 
paper on webblen.io.

ICO Roadmap.
Pre ICO: Raise $1.3 Million
ICO:  $10-20 Million in Q2 2021 over the course of 3 months.
Soft Cap: $10 million 
Hard Cap: $20 million

Company Pre-Evaluation.

$6.5 Million

Webblen intends on raising $80-100 Million in an ICO through Q3 of 2021.
Soft Cap: 80 million USD
Hard Cap: 100 million USD

$1.5 Mil



Team.

Market Characteristics.
Primary Market: Digital Advertising

Digital Advertising has become the primary way that businesses, small and large, market their 
products or services to potential customers. Businesses and entrepreneurs spent over $240 Billion 
in 2019 with nearly $270 Billion projected by 2022. So why are people so laser-focused on digital 
ads? Because it works.

Secondary Market: Cryptocurrency

The cryptocurrency market was projected to be more than $856 Billion in 2018 (The latest data) 
with an expected growth rate of 11.9% by 2024. However, as emerging technologies break onto the 

widely used by a large portion of the population. Cryptocurrency is still in its infancy with only an 
average of 4% of people owning crypto worldwide. In the coming years and decades, it is likely that 

and Venezuela.

Tertiary Market: Social engagement 

The market addresses a need that is not commonly perceived as homogeneous. That is the need 
to feel socially engaged and connected with those around us. This reduces the need for product 
customization which reduces costs and expedites growth in the long run.

Social isolation, loneliness, and depression cost the United States alone over $7 Billion each year. 
Governments around the world have only recently begun addressing the issue with loneliness 
before the problem gets worse. Customers and businesses combat this by paying for medication, 
counseling, support groups, and more. Though these solutions help, they are not attacking the 
root cause of the problem.

Our founding team contains strong complementary skill sets and experience

 - CEO: Business Dev, Technology, Design, Marketing
 - CMO: Marketing, Design, Partner Relations
 - CSO: Business Dev, Finance
 - CTO: Technology, Business Dev



Business Development and Traction.

Product Development/Sweat Equity:

The Webblen team has worked on perfecting the mobile app for 4+ years; entirely developed in-
house by Mukai Selekwa, CEO. Over 4,000 hours have been put into the development of the app 
with each iteration focusing on improving the experience and listening to the users.

The inherent value of the app is determined on the price it would cost to have this app replicated 
from scratch to be deployed to both Android & iOS. This price ranges from $600,000 to $1 million. 
If you factor in the use of blockchain technology in the background, the price scales up to around 
$2 million.

Proof of Concept:

Winter 2018 to Winter 2019 has been spent proving the concept of Webblen. Users are very akin to 
adopting a mobile app that encourages they get involved in their communities and rewards them 
for it. After a few iterations, feedback, and improvements, our team understands that a project of 
this nature is not only possible, it’s also inevitable. Community organization is a basic social behavior 
that needs to be disrupted. By improving and rewarding our involvement in society, humanity will 
have an easier time solving bigger problems beyond itself.



Usage:
We have been experiencing “wave-like” growth and adoption. With these trends, we can see 
both spikes in usage as well as troughs. After analyzing usage and comparing it to our marketing 
strategies and in-app metrics, we’ve concluded the following:

App Usage Increases If…

-We are consistent with posts on social media
-We have partners to co-host events with

-Company is presented in front varying audiences. This leads to a “word-of-mouth” echo effect 
afterwards
-Users have Webblen deposited into their user accounts

App Usage Decreases If…

-Marketing efforts slow down

From our analysis, we’ve know exactly what our market strategy should be. After completing 

available resources. We will even be able to monetize our app quickly by providing advertisers a 
new medium to reach out to customers on a local basis quickly providing an opportunity for returns 
to our investors.

User Feedback:
We’ve received a large amount of feedback and have even asked our users how they could see 
themselves using this app. Here are a few common uses that have been mentioned:

Finding Events:

This is no surprise. Focusing on creating a platform to get people more involved and attend 
events was our goal. Our users appreciate the intuitive nature of the app. If they are looking for an 
event based on their location or interest, they usually know how to do it almost immediately after 
downloading the app.

Finding Communities/Starting Communities:

Another expected use-case of the app. Our company understands that the most important part of 
growing ANYTHING that involves people is to have the community to back it up. In fact, it’s having 
a “sense of belonging” that is the most effective way to combat loneliness and depression in our 

communities in the area they’re in according to their personal interests.



“...This lowers the barrier to entry you’d feel if you wanted to try something new or get involved 
with a different group of people..”

“Some users even felt an entrepreneurial opportunity arise from using the app. This app can 
provide those users a way much more easily build an audience or a team to focus on solving 
different issues.” 

“..I’d love to see communities created that can tackle real world problems like preserving the 
environment…”

No BS Location-Based Marketing:

“If an app can act as a billboard, this is the closest thing to it. But billboards are expensive. This 
doesn’t have to be.”

The issue with advertising on the internet today is price competition. When you decide to advertise 
on social media channels, google, websites, etc, you are competing with advertisers from around 
the world that want the attention of the audience you’re targeting. Saturation, saturation, and 
more saturation. With digital advertising being the most effective way for many businesses to 

to succeed when they’re competing with corporate businesses that WILL outspend them. Small 
businesses are hungry for an effective way to reach people in their area alone. Because we are 

way. 

For other forms of advertising, we can utilize a target-market approach, similar to Facebook’s 
advertising platform. Businesses can use Webblen to advertise to our user base. However, there 
is a large difference between Webblen and any other social media advertising platform - the 
attendance metric. As users attend more and more events on the Webblen app, we retain that data 

a similar product. For example, a user may have a track record of attending events within the auto 
industry. For a given period of time, the user attends 80% of automobile and racing events within 
the area. Webblen plans to gather the data and offer the ability to advertise to these high-value 
users. This data gives a huge advantage for businesses to market their product when compared to 
traditional forms of online advertising.

A New Medium for Local News:

Fewer and fewer people are consuming news from their area. How can a community be connected 
if the majority of people in that community have no idea what’s actually going on? Users have 
requested a news feature to allow for them to have a simple way to get a hold of what’s happening 
in their area.

“Stories would be an awesome feature to add. Similar to instagram and snapchat stories… the 
stories on here can be from people in the community and new stations. I don’t know how that 
would work, but you guys should look into that..”



Competitive Advantage: 
First Movers:

Webblen is a brand new concept that has never been realized thus far. While apps and technologies 
have been developed with the goal of bringing people together (i.e. Facebook), as well as platforms 
that show users events in their area, no other app has ever integrated a system of rewarding their 
users to get off of their phones and actually attend those events. While other platforms make 
money encouraging their users to stay on the platform as long as possible, Webblen’s revenue 
model is the exact opposite. 

Team Skills and Expertise:

Each member of the team possesses very different skills in various disciplines. Each of the team 
members (Including advisors) was strategically placed within the company based on their previous 
skills and expertise. Our team is uniquely equipped to take on the challenge of building a company 
with the potential of this scale. ‘

Cost Advantage:

Because the app has been developed in-house and the skills of the founding team are so broad, 
the company does not outsource any work or require special services (Except for legal advice). This 
uniquely positions Webblen to operate without the need for outside services for the near future.
 

Investment Options:
Stake Ownership:

Investing in Webblen with the stake ownership option will give the investor ownership in the company 

sharing and ownership of the Webblen cryptocurrency directly proportional to their ownership as 
outlined in the Webblen operating agreement.

Convertible Note:

Under this form of investment, Webblen will guarantee the lender a set rate of return on investment 
in the form of a bond. Within 5 years of investment into the company, the investor will be guaranteed 
payment equating to 50% of the initial investment plus 4% of the initial principal. This will be calculated 

the initial 50%, the investor will be guaranteed their remaining 50% investment, plus an additional 4% 
return on their initial investment. This is calculated the same as previous. An investor will not maintain 
any ownership of Webblen, its assets, or any revenue it makes. 

Investing in Webblen with the stake ownership option will give the investor ownership in the company 
directly proportional to the amount he/she invests (1% for 10K). With stake in the company, they will 
have a choice between liquidation or voting rights. They will participate in profit sharing and ownership 
of the Webblen cryptocurrency directly proportional to their ownership as outlined in the Webblen 
operating agreement. These terms are to be decided upon investment. *This is not a legally binding or 
valid document*


